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All area Chambers of Commerce Members are invited to attend , as well as
HMRA Members and EDC Members.

25 showcase tables are available to
Greater Ocean City Chamber of Commerce Members only

. $200 Per Showcase Table : Includes name in program and on screen advertising
at the event! Logo must be received by 3 -25-10

NEW! Only $30 to place your marketing materials in attendee bags

Call Lisa Dennis at 410 -213-0144 for further information
Register now at www.oceancity.org

Space is |Iimited, so dondét de




Well it looks like we are finally thawing out around Ocean City! | hope that everyone fared well during the multiple storms that

hit our region. It seemed to take a hit on area businesses especially restaurants and retail, but all of the great deals andpecials

are sure to get people out again. | wanted to remind all members to attend the March 16 Season Opener o6 at t
Center. MGH, the towns advertising agency, will be there to roll out plans for the 2010 season. Something new this year willbe a

tool kit for businesses to utilize, so that you can piggy back on the towns marketing and advertising efforts. The new mediaplan

as well as the unbelievable job that the agency has done Hwi t
and Deb Turk for doing such a wonderful job!

| would like to also acknowledge our Events Director, Lisa Dennis, for representing Ocean City and the Chamber businesses so
well at the Harrisburg Eastern Sports & Outdoor Show. She spent 11 days, through 2 blizzards, talking with potential visitors and
spreading the word about all that our wonderful town has to offer. Lisa is a perfect ambassador for Ocean City and she works
tirelessly for all of us. We are definitely planning on participating next year, so if you did not get your materials in thi s year, be
sure to plan for 2011!

The chamber has a lot going on this spring with the Job Fair, a booth at the HMRA Trade Show, the Business Marketplace Expo,
Golf Tournament, Social Media and Networking Professional Development Seminars and Air Show. Please be sure to get

involved with these events, either as an attendee, a sponsor or a participant; all of these events ensure excellent business
exposur e. Pl ease check out the Golf Tournament Registration
sponsoring or donating prizes please let us know.

Finally, the chamber has been involved in a number of legislative issues during this session such as Pool/Lifeguard regulations

and Unemployment Insurance. Please be sure to take a look at all of the issues that the chamber and our lobbyist are monitdn g
each week on your eLert we have links to all of the information that you need. If there is an issue of concern, contact our offlce
and we will address it.

Letds hope for a mild March as we al/l start to gear

Winner of the 1st Place “Pride in Place” Award OUTSTANDING PATIENT CARE
from Maryland Downtown Development Association AWARD
TARRY-A-WHILE GUEST HOUSE RATION] Karen Christmas, pictured with Dr. Gregory
& Stamnas, medical director of the hospitalist
program at Atlantic General Hospital, was the
second nurse to receive the Outstanding Patient
Care award. Karen was chosen by the hospitalists
of Atlantic General Hospital for going above and
beyond hospital requirements and providing
extraordinary care on a consistent basis. She is
known for being willing to always assist patients,
even when they are not her own. Karen has worked]
for Atlantic General Hospital for eight years.
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CaLL Us Now! Kick oFF YOUR SPRING SELLING SEASON
(410) 213-8090 IN A BIG WAY!
Join the best attended and

most highly advertised Home

Show on the Eastern Shore.

Showcase your company,

accelerate the buying

process and demonstrate

your products and services

to a motivated and targeted

audience of qualified

homeowners.

art & craft fyj, .

d,
_ 10ns - hargains - freel’f_'/

SELL your products and service - GENERATE leads to last throughout the year
DRIVE traffic to your showroom or store - CREATE brand awareness




The ABCs of Social Media Strategy

|l f you have doubts about the value of wusing soci al

news. You can simply ignore it if you can say nl
| have more business than you know what to do with.
. Robust relationships arendét i mportant for c
. |l dondt need more traffic to my website.
Howdidyoudo? | suspect most of your couldndét agree wi:t
That means few of you can exempt yourself from marketing your business, networking with customers, and
i mproving your companyods visibility and traffic ot

you to the ABCs of social mediai or should | say the MNOs: Marketing, Networking, Optimization.

M arketing is the creation and distribution of content and messages throughout the Internet via social
media sites. The medium can be a blog, YouTube, or iTunes. The content can be commentary, hovto
videos, white papers, press releases, event announcements, or articles.

N etworking is about building a community. Community is the new currency. And online is where millions

of people are spending their time. Go where the eyes are watching, ears are listening, and fingers are doing
the walking. Social media are the tools a business must use to connect with and engage employees and
customers.

Optimization i s about wusing soci al media to boost a webs
back to the companyds website. Wit hout optimizat.i
for you are nil to none. The search engine monsters like Google and Yahoo feed on new content and

referrals from one site to another. The use of social media satisfies both those criteria.

Where should you start? Not every business will need to engage social media on all three fronts. Pick one:
marketing, networking, or optimization. Your choice will determine the strategy you need to develop and

the best media to use.

To learn more about how to use social media in your business, watch for announcements in the near future

about more soci al media lunch én | earns or contact Ira S Wol
410-941-2345 or Itf4biz@gmail.com



